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The plans are being drawn up by a range 
of partners including Harlow Council, the 
major international developer Stockland, 
and Harlow Renaissance, among others.  

The planned regeneration is known as 
Harlow Town Centre North and it is set to 
improve the quality and attractiveness of 
Harlow’s shopping experience and its 
entertainment offer.  It will provide the 
change necessary to make the town a 
place where more people choose to live, 
work and shop.  

A public exhibition on the first stage of the 
plans was held in July 2009 in the town 
centre and gave local people the 
opportunity to view the proposals and to 
comment on the emerging ideas.  
 
A brief summary of these comments can 
be found overleaf.  You can find a full copy 
of the July exhibition panels as well as 
other information on the proposals at   
www.harlowtowncentrenorth.co.uk. 

Once consultation on the proposals is 
complete and all of the feedback on the 

scheme has been reviewed, a planning 
application for Harlow Town Centre North 
will be prepared and submitted to Harlow 
Council.  This is likely to be in summer 
2010.  Should this be approved, the first 
stages of development could be 
completed within three years.   

Although the official deadline for 
responding to these plans has now 
passed, discussions will be ongoing over 
the next few months and we would be 
pleased to hear your views on these 
exciting proposals. 

Harlow Town Centre is on the verge of an exciting transformation.  
Development plans are currently being prepared to provide major 
new shops, homes, a hotel, entertainment facilities and new public 
open spaces within the town centre.

View east along Grand Walk towards the new department store The Public Exhibition in July 2009



Feedback from public consultation
The July exhibition for Harlow Town Centre North generated 
significant interest from the public.  The events were very 
well-attended with more than 2,000 people visiting the four-day 
exhibition.  Around 400 questionnaire forms were received as  
well as a number of letters and emails via our website,  
www.harlowtowncentrenorth.co.uk.  

Based on feedback during and after the event, there is extremely 
strong support for the principle of redevelopment, with many 
responses highlighting that the plans would provide a boost to 
local residents, Harlow and the town’s overall image.  

The feedback forms received during and after the exhibition 
highlighted significant support for the emerging proposals for 

Harlow Town Centre North.  Of those who completed a 
feedback form:

n  ��91% felt that the area identified as Harlow Town Centre 
North was in need of regeneration.

n  �83% felt that the proposals on display were a good way to 
provide regeneration.

The following is intended to provide a brief summary of  
the main feedback from the July exhibitions.  Further detail 
will be provided in the consultation report being compiled  
by the Development Team and will be available on our 
website shortly.  

Next Steps
The above provides a brief summary of the main points raised 
during July’s public exhibition.  All of these comments and many 
others are now being reviewed by the Development Team, and 
where possible, the scheme will be adapted to incorporate  
these views.  

Over the coming months, the Development Team will report 
back on how the scheme has changed and moved forward from 
the proposals on display in July 2009.  You can continue to let us 
know your thoughts via:

n  �Email: contact@harlowtowncentrenorth.co.uk  

n  �Via the website at: www.harlowtowncentrenorth.co.uk  
and complete the online feedback form

n  �Call the consultation helpline on: 020 7323 3544

n  �Write to us at: Harlow Town Centre North,  
c/o Camargue, 7 Bayley Street,  
London WC1B 3HB

New shops:  There was overwhelming 
support for the plans to improve Harlow’s 
shopping experience.  Many felt that such 
a change would help make Harlow the 
preferred place for local residents to shop.  
People noted that the provision of a range 
of shop sizes would be important to help to 
keep the town centre affordable for small 
and independent retailers.  

entertainment:  Respondents 
welcomed the provision of new leisure 
and entertainment facilities including new 
restaurants and cafés within the town centre.  
People noted that the proposed new cinema 
and theatre, which would potentially be 
delivered at a later part of the scheme, would 
be good for Harlow’s young people and would 
boost the town centre’s evening economy.  

parking:  There was a strong feeling that 
the proposed increase in car parking in 
the town centre would be essential if the 
scheme was to be a success.  

New bus interchange:  The provision 
of a new bus terminus was welcomed, 
particularly given the condition of the 
current station, and the proposed design 
was also supported.  

transport:  Many respondents 
requested better bus links to Harlow 
train station from the interchange, along 
with more frequent and later running 
services to other parts of Harlow.  
People also noted that it would be vital 
to improve the existing road network 
around the town centre and beyond 
to ensure that Harlow did not become 
gridlocked. 

a new library:  The plan to relocate 
the library close to the bus interchange 
and new market was also welcomed.  
Many noted the valued service that the 
library currently provides and added that 
its new location would help ensure that 
footfall remained high.

an improved market:  The provision 
of a new market in a prominent location 
within the scheme was supported by 
many.  It was clear the market remains  
a well-liked facility and respondents  
were pleased to see that it would be 
retained and given so much focus in the 
new scheme.  

landscaping and public spaces:  
The plan to increase the overall amount 
of public space in the town centre was 
strongly welcomed. There was also 
a high level of understanding that 
improvements to public spaces, including 
the new West Square, could make the 
town centre a much more popular place 
for local people to visit and shop.  


